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  Global Master of Finance Dual Degree 
  Course Descriptions 
 
 

Foundation Courses 
 
FIN B62 510. Introduction to Finance (1.5) 
The main topics to be covered in this course are (1) principles of investments, (2) 
financial analysis of corporate projects, (3) cost of capital, and (4) capital structure and 
financing policies. The objective of the company is assumed to be shareholder value 
maximization. Shareholder value is created by earning more than the cost of capital. 
The cost of capital is an opportunity cost – what investors could expect to earn on 
comparable investments in the financial markets. To understand the cost of capital, we 
need to understand the viewpoint of investors. Furthermore, to understand whether a 
project earns more than the cost of capital, we need to know how to estimate and 
discount project cash flows. So, the first three topics are closely connected. The main 
question in the fourth topic is whether we can create shareholder value through the 
financial structure of the firm. For example, we will ask whether we can lower the cost of 
capital by financing with debt instead of equity, or vice versa.  

 
ACCT B60 560. Introduction to Accounting (1.5) 
In this course, we will study the three fundamental financial accounting issues, including 
(1) recognition, (2) measurement/valuation, and (3) classification/disclosure and 
consider how business transactions are reflected on the financial statements using 
generally accepted accounting principles (GAAP). We will cover the four primary 
financial statements (balance sheet, income statement, statement of stockholders’ 
equity, and statement of cash flows), the supporting footnotes to these statements, and 
several reports (annual reports, proxy statements, and press releases). The course 
incorporates both a preparer’s perspective (i.e., GAAP requirements for recording and 
presenting financial information) and a user's perspective (i.e., how an investor or 
analyst can interpret and use financial statement information).  
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Summer I 
 
FIN B62 532 Investment Theory (1.5) 
A course in the theory of risk and return in capital markets. Topics covered correspond 
to those which are covered in the CFA level 1 exam. We will cover the CAPM and APT 
models of asset pricing and will discuss various measures of mutual fund performance 
evaluation which arise from these models. We will discuss interest rate determination 
and also introduce the concepts of price and reinvestment risk in fixed income 
securities.  

 
FIN B62 534 Advanced Corporate Finance I – Valuation (1.5) 
This course considers a broad range of issues faced by corporate financial managers 
with respect to the valuation of projects, divisions, and entire companies. The prime 
focus will be on assessing the profitability of different business alternatives in a forward-
looking sense. It will explicitly consider the impact of financing decisions on the 
valuation of business alternatives. Other topics covered include an examination of EVA 
as both a valuation and performance measurement tool, and a brief introduction to Real 
Options as an alternative to discounted cash flow analysis. The course is designed to 
be "hands-on", and will heavily focus on direct applications of the theory and the 
individual development of spreadsheet modeling skills. Students who successfully 
complete the course should possess a set of cutting-edge valuation skills. Students 
may not take both this class and FIN 523 for credit.  

 
FIN B62 524 Options and Futures (1.5) 
Focuses on futures with an introduction to options. Discusses forward and futures 
pricing, and the use of various futures contracts to hedge commodity price risk, 
interest risk, currency risk, stock portfolio risk, and other risk exposures.  
 
FIN B 62 524 B Derivative Securities (1.5) 
Provides an in-depth analysis of valuation and trading strategies for options and other 
derivative securities which have applications across areas of finance such as hedging, 
swaps, convertible claims, mortgage payments, index arbitrage, insurance, capital 
budgeting and corporate decision making, and are responsible for many new 
innovations and developments of the financial markets. Students may not receive credit 
for both this course and FIN 5460. Prerequisites: FIN 524.  
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Economic Analysis (1.5) 
This course is designed for all students who are interested in studying major principles of 
Economics. This course will deal with the nature and concepts of both microeconomics 
and macroeconomic. It will include several fundamental theories of economics as well as 
many case studies to enhance the understanding of students. Basically, this course will 
rely on lectures and students are encouraged to join discussions during class. 
 
Statistics for Management (1.5) 
The course is an introduction to the use and limitation of mathematical and statistical 
techniques in management, particularly in high technology contexts. Several statistical 
techniques are covered and examined for application in quantitative decision making. The 
main purpose of the course is to provide useful information and insights to support uses of 
statistics.  
There are two aspects to meet these goals. The first aspect of this course is the teaching 
of statistical concept by introducing the statistical techniques. Another aspect is to show 
how statistical techniques are actually used in practice. There are many examples of 
practical use of statistical techniques with tremendous savings in many areas. Relevant 
case studies will be presented as the course covers new topics. 
 
Financial Accounting (3) 
This course is intended as an introduction to accounting theory and practice and its 
function as the communication medium of the modern business information system.  The 
objective of this course is to provide prospective managers an awareness and 
understanding of financial accounting fundamentals. Quizzes will be asked randomly (oral 
Q) and regularly (written Q).  Students who miss more than 4 times of class for 16 weeks 
will get grade F. Points would not be deducted for absence only if students give me 
advanced notice by email, but students still have to contain total absences within 4.  
Participation counts. It makes grade up to + or down to -. Forced participation does not 
count. Low or inaudible voice affects the grade negatively. 
 
Marketing Management (3) 
This course integrates the theoretical and, more importantly, the managerial issues 
concerning the operation of the marketing discipline. This course will use a combination of 
lectures and case discussions. The course is meant to be very interactive and therefore 
there is a premium on class participation for the overall evaluation. This course will use a 
combination of lectures and case discussions. The course is meant to be very interactive 
and therefore there is a premium on class participation for the overall evaluation. 
Each student will form a group consisting of 4 members and will be responsible for 
developing a marketing plan for the launch of a new product or brand. The new product 
will be a fictitious new product or brand that is designed to overcome the current recession 
that is afflicting Korea and other countries worldwide. Each group will collect and analyze 
secondary and primary information on an actual market in Korea. The analysis should 
cover the strategies for the four elements of the marketing mix as well as provide specific 
implementation guidelines. A proposal for the final project must be submitted for approval. 
The proposal should contain the composition of the team and the market/industry where 

Fall 
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the new product/brand will be launched.  
 
Management Science (1.5) 
Management Science, also known as Operations Research or Decision Science, involves 
a philosophy of problem solving in a logical manner. In a variety of organizations, 
Management Science uses a scientific and mathematical approach to solve many 
different types of problems.  
This course presents a practical approach based on a variety of examples to understand 
the principles of Management Science and to apply them to business decision problems. 
Developing models for business problems and solving them using Excel Solver, students 
will develop creativity for capturing the meaning of given examples or real business cases.  
Focusing on Management Science modeling skills, this course will cover linear 
programming, simplex method, sensitivity analysis, transportation models, integer 
programming, network flow models, and others (if time permits). 
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Exploring Emerging Markets: BRIC’s (1.5) 
This course is designed as an intensive seminar for MBA students interested in 
international business and related disciplines who seek to (1) extend their knowledge of 
international business into the domain of emerging economies and/or (2) extend their 
knowledge of emerging economies into the domain of international business.  
This course focuses on the challenges and opportunities associated with organizational 
management and entry strategy in emerging economies. Although developing and 
transitions economies include roughly 120 of the 160 nations recognized by the United 
Nations, the primary emphasis of this course is on the “BRICs – Brazil, Russia, India, and 
China.” We will begin with an examination of the social, political, economic, cultural, and 
financial conditions that pose special challenges for businesses seeking to export to or 
invest in these regions and countries. 
The course runs as a seminar where learning is garnered via your careful preparation of 
reading materials and other learning media such as business magazines. My role is 
primarily to facilitate in-class discussion on key relevant issues. I will provide you with 
several learning exercises, including case discussions, role plays, and other experiential 
exercises to foster application of concepts highlighted in assigned readings. You will also 
contribute to the group’s learning by presenting in-depth, original analysis on specific 
topics related to each seminar’s theme(s) such that a broader variety of topics can be 
introduced in the seminar. 
 
Entrepreneurship in Action (1.5) 
Course Objective 
- To understand the practical process of business startup and development. 
- To integrate management knowledge in various functional areas to set up a viable 
business entity. 
- To analyze real-life cases of entrepreneurs and their businesses. 
- To engage in the process of business venturing through computer simulation. 
- To develop students` own business idea and feasible action plan. 
 
Business Strategy I (1.5) 
This course is motivated by a simple question with a set of complicated answers: “What 
allows certain firms to earn positive economic profits while others deliver negative 
returns?” To answer this question, we will consider three potential approaches:  
• Variance in profitability is tied to the external environment – industry structure and the 
structural niches occupied by the firms in that industry  
• Variance in profitability is tied to the internal functions of the firm – the choices made to 
support the strategy and the firm’s ability to accumulate and utilize resources   
• Variance in profitability is tied to superior managerial decision-making  
It is important to recognize upfront that this course cannot be as perfectly organized as the 
outline suggests. This is not accounting or statistics which begin with core, universally 
accepted principles and then build to harder problems and applications. Instead, business 
strategy is complicated and messy throughout, and we will be learning a set of new tools 
and concepts to answer the question above. 

Winter 
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Financial Statement Analysis (1.5) 
This course is designed to prepare you to interpret and analyze financial statements for 
tasks involving credit and security analyses, lending and investment decision, and other 
decisions that must rely on financial data. This course, therefore, explores in greater depth 
financial reporting topics from the perspective of financial statement users. We develop 
sufficient understanding of the concepts and recording procedures to enable you to 
interpret various disclosures in an informed manner. We discuss each financial reporting 
issue in terms of its effect on assessments of a firm’s profitability and risk. We then apply 
analytical tools and concepts in competitor analysis, credit and investment decision, 
bankruptcy prediction, and valuation. 
 
Doing Business in China (1.5) 
This course targets to help you understand and manage the human side of doing 
business in China.  You will learn concepts, theories, research results, and successful 
management stories related to this domain.  Because this is a special field without any 
textbook with good coverage of core content, we will use materials that are interesting, 
relevant, and academically rigorous from other publications.  You will learn from the 
lectures, your classmates, as well as your own explorative learning activities. 
 
Models & Tools for Marketing Tactics & Strategy (1.5) 
This course surveys quantitative marketing methodology. Emphasis is on the selection 
and use of models to support managerial decisions concerning marketing strategy. Topics 
include: analysis of consumer behavior at the individual level; market analysis at the 
aggregate level; segmentation, targeting, positioning; opportunity assessment and sizing; 
new product forecasting; simulated test markets. The focus of the course is both on 
modeling needs and on the applications of analytical approaches and computer-based 
models to solve managerial problems. Hence, we will take the perspectives of models 
developers and users. The mathematics underlying the models is a necessary part but it 
should not be intimidating. The math is not so much difficult and just requires a willingness 
to spend some time on understanding the models. 
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Global Business Environment (1.5) 
In this course, students will (i) identify current environmental issues that affect the 
international operations of multinational companies, (2) develop cross-cultural knowledge 
and skills needed to conduct international business in the global economy, (3) obtain a 
good understanding of the current global trade and monetary systems, and (4) improve 
their communication skills. 
Students must choose a specific topic relevant to understanding the “contemporary” 
global business environment. The student can select any topic of his/her own personal 
interest. Good examples include pro- and anti-globalization movements, national culture 
and cross-cultural negotiations, business environment of major emerging markets, world 
trade system and trade practices, world monetary and financial systems, climate change 
and green management, international business ethics and corporate social 
responsibilities, and so forth. 
 
Production & Operations Management (1.5) 
This is a core MBA course on operations management (OM) in manufacturing and service 
organizations. Operations management deals with the transformation processes of value 
creation for customer satisfaction, and plays a key role in sustaining corporate competitive 
advantage in dynamic marketplaces. 
OPERATIONS MANAGEMENT is concerned with the design, implementation and 
maintenance of the operations function in manufacturing and service organizations. 
Recently, operations function has expanded its boundaries to include inter-firm supply 
processes. Such operations function has been a key driver of competitive advantage for 
firms through significant improvement in the cost, quality, timeliness and availability of 
products and services. 
 
Business Strategy II (1.5) 
*Continued from Business Strategy I  
This course is motivated by a simple question with a set of complicated answers: “What 
allows certain firms to earn positive economic profits while others deliver negative 
returns?” To answer this question, we will consider three potential approaches:  
• Variance in profitability is tied to the external environment – industry structure and the 
structural niches occupied by the firms in that industry  
• Variance in profitability is tied to the internal functions of the firm – the choices made to 
support the strategy and the firm’s ability to accumulate and utilize resources   
• Variance in profitability is tied to superior managerial decision-making  
It is important to recognize upfront that this course cannot be as perfectly organized as the 
outline suggests. This is not accounting or statistics which begin with core, universally 
accepted principles and then build to harder problems and applications. Instead, business 
strategy is complicated and messy throughout, and we will be learning a set of new tools 
and concepts to answer the question above. 
 
Leadership (1.5) 
Leadership is one of the world’s oldest preoccupations. Since the beginning of civilization, 
prophets, kings, rulers and managers have struggled to find answers to an important 
question: Why do most leaders or managers elicit merely competent performance from 
their followers, while a select few inspire extraordinary achievement?  

Spring 
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Given increased globalization, restructuring, e-business and limited organizational 
resources in today’s business environment, finding answers to this question is important 
for maintaining organizational competitiveness. The purpose of this seminar is to provide 
answers to this question by identifying traits and behaviors associated with outstanding 
leaders, explaining how they get results, and why their leadership often exceeds all 
expectable limits. This course is designed to introduce students to a) behaviors 
associated with outstanding leadership, b) social learning and cognition in organizations 
as a context to promote outstanding leadership, and c) leadership development as a 
strategic intervention to enhance individual, group, and organizational motivation and 
performance. The course is run as a graduate seminar.   
We interact through general group discussions, team projects, lectures, case discussions, 
exercises, videos and Website technology. Class sessions focus on issues raised by the 
readings, cases, and issues relevant to students’ organizational experiences.  A portion of 
the class time may be set aside for the coordination of team projects. 
 
Negotiations (1.5) 
In the course, you will learn and apply competitive “positional bargaining” as well as 
collaborative problem solving skills in the form of “integrative bargaining,” as well as the 
strategic management of the two approaches. Through “case simulations,” you will 
develop skills and confidence as negotiators, including an awareness of the emotional 
encouragements and barriers to consensus building. The course materials and lectures 
will be conducted in English. 
Students will be able to: 
•	 Demonstrate knowledge and understanding of the principles, strategies, and tactic

s of negotiations; Articulate and apply negotiation theories to a dispute; 
•	 Differentiate between ethical and unethical practices in negotiation and identify pot

ential ethical dilemmas and solutions; and 
•	 Exhibit the skill and confidence of negotiators, including an awareness of psycholo

gical encouragements and barriers to consensus. 
Class Session: 
Most sessions will generally be composed of concepts/strategies (theory) presented, 
simulation case applying such concepts/strategies (practice), and a “de-briefing” of the 
two components. Preparation and active role-playing is expected by those negotiating and 
playing specified roles for the case simulations. 
 
Business Analysis & Valuation (1.5) 
BUSINESS ANALYSIS & VALUATION integrates strategic business analysis with 
financial analysis. We focus on the link between a firm’s strategic value drivers and its 
financial statement data in determining a firms’ value. By combining strategic data with 
financial data, participants of this course will achieve better understanding in assessing 
competitiveness, analyzing industry/ market structure, and valuing the economics of 
organizations. 
 
This course mainly consists of financial statement analysis, industry analysis, corporate 
strategy analysis, corporate governance analysis, macroeconomic analysis for estimating 
corporate fundamental value. Based on this result, we could apply the estimated future 
profits to various valuation models. This course emphasizes how to apply theories to 
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practices and an interdisciplinary approach. 
 
International Finance (1.5) 
This course provides students with the basic theoretical and practical knowledge required 
for the management of financial functions of firms operating in several countries. This 
includes necessary theory and evidence basic to an understanding of international capital 
and foreign exchange markets. In particular, this course covers topics such as 
international diversification, foreign direct investment decisions, cost of capital for 
multinational corporations, financial and political risks, the role of multinational banks, 
short-term financing, and international equity markets. The general emphasis is on the 
identification and management of risk relating to exchange rate fluctuations and 
government policy changes. 
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Summer II 

 
  FIN B62 532B Data Analysis for Investments (1.5)  
A course designed to teach students to use real data and real data sources to perform 
finance analysis. Students will learn how to understand various interest rates and 
calculate common risk measures for individual securities and portfolios. Students will also 
learn to use data sources such as the Bridge terminal, Bloomberg terminal, and 
DataStream and will use these tools to complete assignments. Students will learn to 
construct efficient frontiers, betas and adjusted betas, yield curves, and conditional 
volatility estimates. All students should leave the class being able to understand the 
sometimes confusing numbers which appear in the financial press, mutual fund 
prospective, and other sources. Prerequisite: FIN 532.  
 
FIN B62 534B Advanced Corporate Finance II – Financing (1.5) 
This course considers a broad range of issues faced by corporate financial managers 
with respect to the financing of investment opportunities. In this course, we turn to the 
right-hand  side of the balance sheet as a direct follow up to the skills acquired in the 
Advanced Corporate Finance I - Valuation, a course that focused on the left-hand side 
of the balance sheet. The course is designed to be “hands-on”, and we will heavily focus 
on direct applications of the theory of financing to business practice. To that end, we will 
cover topics related to the valuation of bond and convertible securities, estimating the 
costs of financial distress, the reorganization of firms in financial distress, deriving an 
optimal capital structure, and the effects of  management stock option grants on 
valuation. Students may not take both this course and FIN 523 for credit. Prerequisite: 
FIN 534.  

 
FIN 533. Real Option Valuation (1.5) 
This is an applied course in capital budgeting under uncertainty and flexibility. 
Traditional NPV analysis assumes that corporate investments are “now or never,” but 
most corporate projects have a great deal of flexibility in their timing, scale, etc. The 
objective here is to obtain an in- depth understanding of these problems and the 
associated real option theory. The theoretical option pricing tools are binomial models 
and Monte Carlo simulations. The application topics cover all types of typical real 
options, cases of leasing, R&D, take-over, market expansion, growth values, dot-coms, 
staged investments, multiple project uncertainties, ranging from standard European and 
American options to compound and rainbow options.  FIN 524, FIN 524B and FIN 534 
are both highly recommended.  

 
FIN B62 526 Risk Management (1.5) 
Risk management is an increasingly important, but often misunderstood, aspect of 
corporate financial policy. This course will analyze the whys and hows of financial risk 
management. The first half of the course will answer the question: Why should firms 
manage risk? The analysis will draw upon the theory of corporate finance to show how 
taxes, bankruptcy costs, and the costs  of external finance can make risk management 
a value enhancing activity, and to understand  the integration of risk management and 
corporate financial policy more generally. This underlying theory will be applied to the 
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analysis of risk management issues in a variety of different industries and firms. The 
second half of the course will answer the question: How should firms manage risk? Risk 
management strategies employing exchange traded and over- the-counter derivatives 
such as futures, forwards, options, and swaps on fixed income securities, commodities, 
foreign currencies, and equities will be analyzed. If time permits, additional topics may 
be covered, potentially including credit risk, operational risk, settlement risk, and 
systemic risk. The course will include a rigorous analysis of the relevant theory, but will 
also emphasize application of this theory through classroom examples, homework 
problems, and cases. Prerequisites: FIN 524 and FIN 524B.  

 
FIN B62 523B Mergers and Acquisitions (1.5) 
The course will provide an in depth view of the theory and empirical regularities of 
various corporate control transactions. Specifically, we will discuss valuation of target 
firms, possible sources of value creation, various motives for mergers, tax consequences 
of mergers, legal issues in mergers, financing an acquisition, defensive tactics in hostile 
takeovers, going-private transactions and bidding behavior of acquirers. The method of 
instruction is a mix of lecture and case analysis. Prerequisite: FIN 534. 1.5 Credits.  
 
 

FIN B62 500U Financial Markets – Regulation, Washington, D.C. Immersion Course 
(3) 
The regulation of United States financial markets will be examined in this course 
including key institutions and actors involved in regulation, such as the Federal Reserve, 
the Department of the Treasury, the Securities and Exchange Commission (SEC), 
Federal Deposit Insurance Corporation (FDIC), Commodities Futures Trading 
Commission (CFTC), the National Credit Union Administration (NCUA), Financial 
Industry Regulatory Authority (FINRA), as well as the United States Senate Committee 
on Finance and the House of Representatives Committee on Financial Services and 
regulatory lawyers. The course will emphasize the theory and practice of regulation, and 
this will be placed into the context of the contemporary financial system and challenges 
which exist to regulate it effectively, especially in the context of global financial crises. 
This course is offered in collaboration with Brookings Executive Education, part of the 
Brookings Institution, a nonprofit public policy research institution. 
 
FIN B62 500T Financial Markets – Institutions, New York Immersion Course (3) 
Major financial institutions and the markets in which they participate will be examined.  
Key financial institutions will include corporate and investment banking, hedge funds, 
private equity firms, venture capital firms, fund management, and private wealth 
management. The markets covered include stocks and bonds, forex trading, and 
derivatives. Emphasis will be placed on the current trends and future prospects in each 
institutional area and the markets in which they participate, and how these are related to 
the global economy, especially in the context of global financial crises. 


